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BACKGROUND

DECEPTIVE DESIGN PATTERNS (DDP): digital design structures that influence user
behavior in the interest of companies — often contradictory to users intention (Brignull,

MATERIALS AND METHODS

Online Experiment | Nov ‘23 — Mar 24 | pre-registered at OSF: https://osf.io/72nq6

EXPERIMENTAL TASK: Visit a news-website and decline all not task-related offers!
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RESULTS

n=112|age: M =28.05(SD =12.39) | students: 78.76 % | education: 76.79 % bachelor or master degree | Analysis: logistic regression and odds ratios based on
generalized estimating equations, Bonferroni-Holm correction for multiple testing
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DISCUSSION

highest impact on acceptance: DDP [lI, HI, PS, TQ], content [cookie-banner], dwell time [less time ~ more acceptance] and individual differences [age and average dwell time]

content: even in a clear defined
setting are cookie banners not
perceived as DDPs

DDP: cognitive (TQ), motoric (PS) and visual (lI,
HI) barriers crucial — motivational and
emotional ones less influential

interindividual differences: complex asssociations (age ~ increased dwell
time, higher dwell_time ~ lower acceptance rate, higher acceptance rate
~ age) -> asssessing individual characteristics (e.g., digital literacy, ...)

time: more time may help to reduce
acceptance, but not always the
determining factor

- new decision-based ontology of deceptive patterns: increases vs. decreases com

—> design of DDPs itself & interindividua

nlexity, necessary skills to resist

differences seem crucial in complex digital decisions
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